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Req. No. :

Answer all questions. Each quesl on carries 1/2 mark:

1. Define ma&eling.

2. What do you mean by consumer producl ?

3. What is sales promotion ?

Answer any lour quesl ons. Each question canies 1 mark:

5. Whatis marketing mix ?

6. Whai is brand awareness ?

7. Whatis media planning ?

8. Whai is psychologica segmenlalion ?

9. Whal is consumerbehaviour ?

10 What ls rnedia mix?
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Answerany six quesl ons Each quesl on carries 3 marks:

1 1 . Explain the needs ol marketing segmenlatlon

12. Explalnlhe ega aspecls ofadveadsing

1 3. Whal are the rnain prob ems facing in media planning ?

14 Exp ain ihe advantages oi btanding

I 5. what is llre importance of sa es promolion ?

16. Explain the dlite renl leve s of prod uci.

17. Diflerent iypes oi sales persons.

18. Whalarethe diflerenl pricinq slrategies ?

Answeranytwo quesl ons. Each queslion cades 8 marks:

19. Explain the prcd!d lirecycle.

20. What are ihe bases of rnarket segmenlation ?

21. Explain lhe process ol medla plan ning.

(6x3=18)

(2x8=16)


